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This survey was designed, conducted and analysed by Yonder Consulting in 
partnership with Global Banking School (GBS). 

Method: The first wave of research consisted of a 15-minute online survey.
Fieldwork: The survey was conducted online between 3rd and 15th September 2026.
Sample: A total of 914 GBS students / alumni completed the survey.

Engagement: To maximise participation and trust, survey invitations were distributed 
directly by GBS from its own systems. A campus-based prize draw was used as an 
incentive to encourage completion and representation across all campuses.

Weighting: To ensure the final data is statistically representative of the entire GBS 
student population, the achieved sample of 914 respondents was weighted by the 
following key demographic variables to match the known profile of all GBS students:
• Gender
• Age
• Campus location (four cities)
• Course area
All data presented in this report is based on the final weighted sample.

Methodology



GBS Student profiles



Resilient ambition: 81% of GBS Students are optimistic for their future, 
bucking national pessimism



Britain’s ‘other students’: just 4-in-10 GBS students believe politicians 
are referring to them when talking about ‘students’



From hope to confidence: GBS exceeds expectations by delivering a 
superior fit - particularly among females



Driven by ambition: 7-in-10 students enrol to secure a better paid job and 
change their career



Creating Britain’s future: over a third of GBS students are current or 
aspiring entrepreneurs



A worthwhile investment: 82% are confident GBS provides the skills 
employers need right now



The pride of achievement: a shared value for all GBS students



Building a future-ready workforce: GBS students embrace AI as an 
opportunity, not a threat



The hidden burden of ambition: 8-in-10 parents make sacrifices to afford 
childcare while studying
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